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= TOURISM 2040

Driving the next bound of quality growth for Singapore

Quality Tourism continues to guide our vision — pursuing sustainable
development amid global competition and evolving traveller preferences,
while creating meaningful cpportunities for Singaporeans.

By 2040, STB projects that Tourism Receipts will reach $47-550 billion.

Our vision for Singapore by 2040 is to:

Be a world-class Be a vibrant and endearing Be a global city for

destination with diverse, home that Singaporeans innovation, where
unique and inspiring and residents proudly companies and talents
experiences. advocate for. co-create sustainable

tourism growth.

PUBLIC ENGAGEMENTS

STB conducted engagements with over 700 stakeholders from 180 organisations and
associations, across hotels, attractions, travel agents and tourist guides, MICE, retail,
F&B industries, as well as students from Institutes of Higher Learning and members of
the public.

7) Singapore Tourism Board (https://share.google/DmWktoNJ72DJkg3E1)
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OUR 3 KEY PILLARS

DEMAND
Cultivating future demand to
seize high-growth opportunities

DESTINATION

Strengthen our Destination
attractiveness through compelling
tourism products and experiences

DEVELOP
Advancing the development of a
future-ready tourism sector
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—four-international—special—art-exhibitions-to—-singapore
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pore-tourism-boarcHnk-three-year—partnership-to-support-oca—-tourism-ancHif
estyle-smes-ana-arive-domestic-andHntermational-tourism
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in—ten—overseas—markets—spur—rediscovery-by-locals
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—partnership—to—jointly—promote—singapore—through—branded—content
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d——stb——to-reinvigorate—the—apac—travel—-corridor
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re—travel-to—singapore—through-tv—series—and-films
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homegrown—brands—newly—added—-to—made-with—passion-initiative—
bringing—total-number—of-brands—-to—more—than—150
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